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This workbook describes all steps of my self-produced 
short film "The Illusion". 
 
The entire production process took about four months, 
which is why some things that were created early on 
in the planning process were changed in the final 
product. Some sentences on the documents might be 
in german, since I am from Austria and wrote some of 
the preproduction tables in german because it was 
easier for me and the crew and it saved a lot of time.

1. Preproduction



1.1 Idea & Moodboard

I wanted to choose a topic where I have a current 
and personal reference. Since TikTok is a trending 
platform, I decided to go with this app as main 
theme for my movie, since there were also a lot of 
reports about mental health and addiction issues 
regarding to that app. 

The Story is inspired by a friend of mine, who 
showed a lot of signs fromTikTok addiction. I also 
wanted to include my own thoughts on the topic in 
the short movie. 

Another goal of mine was to make the viewer think 
about his own social media consumption when 
watching my movie.



The main character Jason currently lives in a shared 
flat with his best friend Mike in Vienna. His favorite 
app is TikTok. He is on his cell phone for hours and 
most of the time he chooses it over spending time 
with friends or studying for his degree in sinology. 
Jason's life in Vienna takes a turbulent turn when his 
addictive obsession with TikTok threatens his 
friendships, academic efforts, and personal growth. 
As he struggles with the consequences of his 
choices, Jason undertakes a transformative journey 
to break out of his digital bubble, discovering the true 
value of genuine relationships and self-discovery.

1.2 Logline & Exposé

A TikTok addicted student's obsession with that app 
begins to threaten his relationships, his academic 
success and his mental health, which is forcing him 
to face the consequences of his virtual bubble and 
seek resolution in the real world.

Logline

Exposé



1.3 Script

































1.4 Storyboard

I created a storyboard before shooting to 
visualize the scenes as I imagined them on 
camera. However, there are different angles in 
the storyboard and the final film because I had a 
slightly different vision in my head than it was 
possible to create on set.



1.5 Shotlist















In the shotlist are also some shots that do not 
exactly  ended up how I filmed it. As with the 
storyboard, I created the shotlist before shooting. 

It was more like a guideline for me during the 
shooting days. I marked the characters in each 
shot with different colors, since this helped me a 
lot to plan.



1.6 Budget 

I tried to keep it as cost efficient as possible, since I am 
financing this from my own budget. I was lucky enough 
to get most of the needed probs for free. 
 
The actors for my project are friends of mine with 
previous acting experience, who agreed on doing the 
Job for free. 
 
As a student at Deutsche Pop Vienna, I was able to 
rent the photo studio and neccessary equipment free of 
charge. 
 
However, I had to pay for a few things like drinks or 
food.



2 Production 
Behind the Scenes



2.1 Shooting Schedule

I had a total of six shooting days.The first shooting 
day was a flop, since I had troubles with the Zoom 
recorder. I had to buy a new SD card on the next 
day and reschedule the first shooting day.  
 
Other than that, I did not have any more problems 
at shooting.



I used the following equipment from 

Deutsche Pop Vienna: 

• Zoom H4N Pro Recorder 

• 1x Apature light 

• 2x Dedo Lights 

• 2x Pocketlite Mini 4 

• 1x Kino Flow Light 

• Green Screen Studio

I used the following equipment of my own: 

• Sony Alpha 7 III 

•  DJI Ronin SC Gimbal 

• Rhode Video Microphone 

• Uonner Tripod 

• Macbook Pro M1 2020 

• Adobe Creative Cloud

2.2 Equipment



2.3 Locations

Sinology 

Institute  

Vienna

Photostudio  

DPOP Vienna

Jasons Home

Simons Home

Jasons Street



2.4  Cast & Crew

Karoline Nitsche 

- Scriptwriter 

- Producer 

- Director 

- Camera Operator  

- Editing  

- Animation

Stefan Horvath 

- Audio 

- Lights 

- Extra 

Julian 

Kalterschneh 

- Production 

Assistant 

- Extra

Sebastian 

Nagler 

as Jason

Timo 

Kortum 

as Mike

Florian 

Tscheliesnig 

as Simon

Gianna 

Vallese 

as Mary



3 Post Production 

My favorite part of the whole film was definitely the post-
production. 

It was my first time shooting in a professional green screen 
studio so keying the green screen worked without problems. 
 
The post-production phase took about 3 weeks in total. 
  
I got a license at motionarray.com to find music and stock 
footage and have no problems with copyright. 

I filmed the footage in 4K. It was very difficult to edit such 
large files, because my Macbook has only 16 GB RAM, 
which is not enough capacity to play all the scenes in real 
time, especially the animations. 

It took me about seven hours to render the H.264 HD 
Version and multiple failures for the 4K version. In the end I 
managed to upload it in 4K on youtube.com.

http://youtube.com


3.1 Editing

For the editing process, I used Adobe Premiere Pro.  
 
I had about 150 GB footage. To connect the individual 
scenes with each other, I added stock footage from 
motionarray.com. 

I added german subtitles and english subtitles for 
better understanding of the story overall. 

Editing more than one scene was a challenge at first 
but then helped me learn how to organize clips to work 
more efficiently.



3.2 Animation & VFX

Animations and special effects have always been my 
favourite part in filmmaking. 
 
The Mindspace scene, where the TikToks revolve around 
the main character Jason, was actually the first scene I had 
in mind from the whole movie.  

I unfortunately I did not have the chance to put any tracking 
points on the green screen, so I animated the TikToks with 
the camera in Adobe After Effects. 
 
Adding the TikToks and Screenrecoardings of Jasons 
phone and laptop to the scenes was a lot of data to process 
for my Macbook, but in the end I rendered all the clips 
seperately to import them to Premiere Pro.



3.3 Audio & Sounddesign

For the audio recordings I asked a friend who worked 
as a sound engineer if he wants to join the crew. In 
addition, I have made recordings with  a Rhode Video 
Microphone to have backup files as security.  

Especially the outdoor recordings had a lot of 
background noise so I used Audacity to edit the audio 
files.  
 
For the background music and sound effects I got a 
license at motionarray.com to avoid copyright 
problems. Especially for the party scene it was 
important to me that I can use a song that transports 
the emotions of the scene to the audience.



4 Thesis
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In this ay -,nd age, social media has beco""e - i tegr- p- - o 01 r lives. Facebook, 

llns agra T1kTok n1ea y e,v1eryo e has a social media accou1n . e wor1kjn1g1 wit people 

from a I ove • - he world would have been u imaginab e a h nd ed y,ears a-_ •O, b t 

impossilble o i agine sociiety wi ho t oday 

B as -- - ch as S·ociall me - � a make ou lives easier, -eri- are also a lot of neg a ive 

aspects. his esis II wo d like o add ess the 1d'a si - e o ooial m i - use, 

specificalll.y foe si1ng 01n he h ge social med11a p atto m Tik 0 1k. 

With a cu e t valu1 tion o $75 - i lio , it is tt,, - 1most va uable sta up i e w·o d Since 1i s 

brea h1rou h i1n 2018 , - Tok has knocked1 competit-01rs like ins agram a Facebook off 

the hro e as he most downloaded social rn - ia pp Tik 0 1k has ,c early establislhe iitse f 

a.nd is succ,essf l.ly co1mpe i -g for do inance in he social m1edia world (Pe ·110 202 ). 

i oweve:r wi he pla o --'s vast success i s prob ems ecame quick y o joeable as we . 

he mo:re people st- rt - - to se he app, -e :more 1repo s albout da a - buse o vira.l 

inap r-opriate co ten started to appea . Bu s jJI there e ore sers o he platform 

e,ve1ry day, no 1""""' y concerned abo n1egative aspects. Bu wihy is social media so 

a ict1ve and what impac· does T1k ok real y h1ave 01n the you g ge eration? 
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he Addictive behavio o • Soc-al edia 

Psychologis s a k albout socia me ia -ddic ion w en a perso fee s a ex 1rie e urge o 

use social media,, w e her i is c eating con ent or oons 1u 1i g it Social me ia platfor s 

trigger he same response, in - e b ai as •Qa - ing ,or d ·. gs: Dopami - e. Dopa - - ine is a 

ormone respo sible o c eati g a se se o • ap1piiness For exa"""ple, when a pers,on 

,ece i1ves a o ifica o , s 1 ch . s a like, a r1e w,ee ·, or a com ent, e brain i c e,ases he 

dopamine lev,e s, which can - ake so -- eone associa e positive • eeli -91s wit - social media 

use Davenport 2022). 

Dave p,o (2022) sta e t ·overco s p ·01n of socia 1me ·a, may ave negative 
effects on people's daily activi i1es and persona rela ionships. 
Sym om1s of social edia a . . iction ay i c . d'e: 

• a co pulsion to chec social 1media 
spe1n i g long perio s ,o social pages 

• spe1 1 g less i • e doi g o i1ne act1V1ties 
• cha1nges • mood, partic larly when no looki g at socia 1m dia 
• wi hdraw-1 sy--p oms 
• conflic as a res ·Of social m i 1use 

In a .2019 survey 40°/o 01f 1 - d1viiduals in the Unite Sta es aged 18-22. ye,ars �eported 
.. t ey f el ad ict o soci . I ed·1a 

The e are a lo· o psycho1ogical and physica sy1mptoms Ii ked •O socia.l 1media a ·ctio •. 

Accor . i g o avenpo: (2022) i1n 20 7, soci edia a die ion a a yo ng ag1 • can lead o 
cyberb I ying epressi·on an . anxiety. 

Anot er st dy has show· , s•ocial edia addic ion u he -o' e pl ys a role fo1r p • ople wi 
s icid - b ckgro 1unds. • ggeri1ng conte t . nrea istic expecta ions •O fr e • dships o • 

1 latiionsl ips and iffic II jes controlling socia 1ediia use a1re j1ust some ·O • he points 

Psychollogis s es ima e •. - at 5 o 101% of A - 18 ican citizenis - ee the •Cri eria for socia.11 

ed11 addictjon. Acco di o illli. r (2023) addict1v soci 

othe1r -dd1ctio - s a1nd may i -elude the olllowi1ng sy - - ptoms: 

• mood change· soc1,at , 1ed1a contra s emo onal s a e 

• sa ience - behaviora'I, oog i ive ,and e._o ional e g,age I e t 

• wi J drawal sy·,_,,p oms 1negatiive 1physi,call a d emotio al eac ions wiitho. t social 

media 

• oo ict pe • anal prob e-s i rea lite due o socia edia se 
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• ela1pse - uick ret m o soc1a11 ediia after a period of abs ine1nce 

Ano her i1mporta1n act is tha • t e b1 , in's reward centers e ost active, w en people ta k 
abo'ut t e selves,, whic , 1n r,eal life, ttley d,o abo t 30°/o to 40o/o of e ·me. H'owev,e , 
social 1me 1ia is all a.bo showcasing o e's life whic raises • e percen·lage to abo 80o/o 
onlii e. 
Recen searc • shows th, C•ommo soci media ,users mos • y be 1ieve tha o h r se s 
are appier a - ore s ccessfiu - an emselves. - deed, s•ocial me ia promo es a 
envi on • en wher,e people co pa1re eir offline, selves with the flawless 1ltere1d and 
edite . on i e versions of ·O I ers, w i,c can hav1e neg. ·ve effects on psycho og1cal we 1-
lbeing • - d se f pe1rcep ion . 
. App oxt1 _ tely 21·01o o c ii. n w o spe . 
displa.y sy , pto s ,o mental hea th pro le • s Ove1ruse of social me ia is even 1m,ore 
pr·ob ema ic 
develop ,g 

fo 1preteens a. - •. y-01ung dults, as 
ese re as fo d t at peop who 

hei1r brai s and socia skil s are s illl 
se SOCI 

age • ave severe· y i paired socia skills ( il:liard 2023 . 

ow to now ·, a person s addicted to social 
Dave ,po· (20.22) s tes - t a  p. rson can - sk • e • selves the ,o lowing q es 1,ons o 
identjfy social ,ediia addi,ction1:. • Do they spend 1ots of time . i1nldng bo t or planni1ng to us1e social me .• ia? • Do hey hav,e a.n inc1reased rge to se soci I me1dia? 

• Do hey use social me ia. as an escape· from erso al p oble • s? • Do· hey try and find it di ,,cult to ed'1uce he ti--- ,e they spe d . si 1 . socia11 edia? 
• Do they beoo e restless ,and tr-oubl,ed whe n10 usi . social ._ed1a?· • Has ir use o social m ia had a neg. tjve effec o ei jo or s 1u i s.? 

If a pe • o - a swe • yes o several of � ese _uestions, hey may have a soc1ial me ia 
ad·. ic ion,. In some cases, i divid1ualls m y wa t to cons· .• e • speaking with a mental 
health professional!. 

At ·mes, wh1en people c n not accep e1r addiction speakin o • e person's fam· y 
membe o peers a.bou i ma.y lbe a smart app oac , as hey 1 1-gh ave se • se sig • s of 
social ed1a addic jon in th 1em which wo Id make findin app -o ria e h p fo e perso 
easier. 

i i i ,g socia.l media ca - be very s I essful ,or ad,d1c s, However it is - and - ory to li1mi the 
person's sc een ime. lin so"'"'e s1peci c cases professio al • elp may be necessary 
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evertheless, Dave po (2,022 1s ed some tips fo people w o want to ry getting away 

fr,om thei addi,c • on:. 

• de e i g the app, keepi g it out if si • h 

• leaving he pho e i1n another oom 

• use he screen i.,_e im1ter 

no ph,o e while e. ting 

• tu1m off no· 1ca ions, 

• ·req e t soci,a media b:reaks 

• ask fo1r h,elp and support 

• get professiional h,e: p 

In the early ti es of T1kTok 1·p sy c videos and da.n.ces to pop1 lar songs were oom1mon. 

,owadays users can watch conten i ca, ego ·es such as comedy, ec ical tu o ·a s, 

fiitness an co1un ess o e1rs. So ,e have ve sed the pla·form ·O make money w th the 

oonte t a1nd wo k a.s lnflue cers n,ow, S·O co p, 1 ies can se 11k ·Ok o ma.ke 

a: vert1se e ts heir 1products. 

The apps big ,est fea ure is the ., -or • ,o Page , a feed compiled by he app specifically o 

eac 1user base d I nterac ions, wi o her oo ents. It crea es a 

If yo. wat ed e sa • e Tiik ·Ok as ot ers, y,o. a e likely to be 1recom e1n ed the 
vi ·eos hey av,,e wa c, ed. • ese algori .• s are able o pre 1ic the prefere ces hat 
yo wo Id give o a piece of co, ent based o. he ac ivity of siimilar. se1rs to yo . 

The !like-bu on is a trad,e ark for al1most all social me i, - pl,a arm. ere 11s ,a -

alte n- e efinitio • ,of he word I ike i t e english d1ic io ary. S dies, s w at heal • 

e ects vary . ependi g on • e severi of addiction but i • creased use ca have 

oonse 1ue - ces. Socia ,edi - ad ictrion can edl ce pli- - uctivity in educa ion, work an1d 

other areas i i e. F rt ermore, 11e a - 1ng to ·, e st1udy, indivi uals affec e by soci I me . ia 

a: - ctio - a e - - ore ke y o c - oose emotio - ,oc 1used coping - e ods th - n probl,e - - -

focused ,co,ping methods.. O' ex - - pie w1hen people - re • in to reduce s ress by 

focusing on the, iss1 e, ,a pe . on , .. kes action o a • d ess • e ca. se of t e prob em By 

6 



emo ion.:focused coping, the a empt o solve e pr·obJem is more subjective and emotion-

or1ented. oweve ·, si social media to re ieve s ress is co1 s'1dered un ealthy d c 

xacerbate emo jona dis ress. A . dieted people o en re y 10 social m dia as a escape 

from re liife,, whiic c · n m sk these perceptio s and s preve t he ee to solve active 

issues 1(Petrillo 20,21 . 

C,o mion symptoms o a,d1dictio 1n incl1ude he ii1nab1ility o s •O usi1 g the • pp, nega ive effec s 

o eal h, compu sive behavior and tryi _ to ,cope wi h ex e ..... al p oblems. 

TikTok can e a die ive if e, conten p1rov1ides eno1ug incen ·ve for use:rs ·o exhibi 

symp oms o ad iction. TikTok ,oo t ins a wide variety of i fo a ·o I in 01 ly 15 seconds. 

Ace ss o elevan, i • or atio can i p11ove ,ecisio aki g skills. erefo , ew a 

rielevan iin 1or· ation is like a rewa d to o  r brain {DataSe ·es 2020) 

Mo eover, a o her big issue is tha yo - ng peep e n•ot o ly see heir rie - ds videos. b1u also 

all vi eos s ared by s .. angerr- his pit 10 1unfiJ ered videos many o whic1h i appropri e 

for yo g viewers, is av·,ai able for any ,one to see,. 

There ·s 1no e1nd w - en iit comes scro Ii - - 1- 1ro gh ikTok videos. Young peo•ple s - end 

sever -1 ho rs w - • chi g endless streams of videos. T is be - avi10 • can1 ea o stress wh,e 

school work . . d st1• dies are ot comp eted any y·oun 1users m1 . h also 1not know tha 

rieco111 . i g videos o teache or othe1r s .. den s for 1kTok witho . their k owledge is again,s 

th,e rivacy Act. t is ge1nerallly agai - st ;he aw to film1, sha1re or p blish videos of - perso -

wi • o · t permission (Oa en 2022) 

• 

The, global arget 9110 p 1s ,d�efinitely t e yo nger gene - t1on� a ost half o the 1users a e 

you1nge:r than 34 and almost a thi1rd of he acco 1un s belo 1ng o teenag1ers. he platfonm 

alrea y • a moire than 800· - illion users i 2 119, at the end of 2020 he • 1umber h s 

1 aclhe e 1llio mark Petnll o 20121 ). 

Since t e pll tfor is i..,,...i • o people • rom the age of 13 and ·older accordi _ to ose 

who se the pla • ·o:rm,, i • h - s a muc yo1u ger au ie1nce, si ce users can si.,,,.ply en1le1r . - • 

incorrect year d 1uri,ng - e .age verifi•ca ion process whi e crea jng a acco. nt (Dat Series 

20201) 
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• 

• 

(Sourc-e: S ephe d 2023) 

As shown in t • e aph1ic, chi.ldre i he US spe 1up t,o 87 mi tes pe:r day on Tilk 1 10k, 

wh1ic is m•o e, th n e glo al avera . e. TikTok is also n mber on1e i1n al ested co . ntries, 

t the coun ry wi • e most users is jll China wi over 600 • • ill ion egis ered accou1nts .. 

Shepherd (2023) crea e an insiglhtf I statistic on age gaps betwe1e1 social 1media use s i 

th 1e Uni ed S ates,: 
• Ages 0- 9. 2 - o/o users 
• Ages 20 29: 22. % users 
• Ages 30-39: 21.7°/o users 
• Ages 40-49: 20·.3 °/o users 
• Ages 50 1 °/o us,ers 

TikTok has . nfo1rt na ,ely also beco"""'e a space fo p1r - - ors, si • ce hey· ca easily ind 

oo e or free a . se it fo1 1u1 e hica p 1urposes. ·-specially e D. e ea ure where a 

p rson , du,ets another ser's video as been abused due o sex 1ua 1predators creating 

d ets wi ...... expl1icit co· ent. Eve · , if o e as p ivate aoco:u t, the algorit 1m of' thie For Yo . 

Page ,ca s ·11 show explici •• ·or violent •CO tent which shou d no be see·. by child re . 

F. • em1ore anot er ar 1.1 aspec especia ly 10 c ii . ren is cybe· b llyi ,g. TikTok 

opens 1up the ga.tes to cyberb llyi to pre m c everyo1ne whiich put press re o 

c ildren who want t,o . se Tiklok to crea e v1 eos Accor,ding o a 20·22 eport fro:·· 

seourity .. ·org, 64% of -11 childre1n on e platform have experience cybe lying ( • 10w 

2022). 

Tik o therefore p ese - e - - ew, i - • - oved sa ety features for ch1I - 1ren i - A gust 2022: 
• o 1us -notifica io s for c 1 - 1ren between 13- . after 9 p.m 
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• no p1ush-notjfica ions for eens - etwee - 16-1 after 10 p.1m. 

• no access to priva e • essages nder t e age of 16 

• age 16 must ac ·vely ena. e e p 1va . m,ess. 91 g service 

• P ish·ng a. v·1deo u der 16 is only possib!le after reading ind accep in he p 'ivacy 

Tik ok also a.nno need the re ease of pari • tal control se ings in he Unit ingdom and 

o her co . ntries in ebru ry 2020. Pairents ca og I to e1 c ildren's accou1nts a d s1. rveil 

wha they a1re lookin a (B1row1n 20122). 

There a no· a lot ,of coun ries th,a have co1mpletely b ed TikTo in thei area b!u ,one 

we -known 10,r 1 at is India. With 190 1i li1on 1d'aily sers, he govern en deci ,ed o 

penmane1n ly lban the a.pp i1n 1u1ne 2020 d e o sec nity ooncerns (Shep erd 2023) 

·Or sev,e:ral mo ths now, A1merica, . rope, and Ca a a ave b . n 1revisi g laws re a ed o 

Tik o as ore . d o e sec!. rity conicer s a • . e. On ebruary 27t , 2023, th.e Whi e 

Haus 0111 e ed sta e o icials to delete the ap1p, r10:m work p ones withi the 1next 30 d,ays. 

Sho ly after that severa cou tries foll1owe. s it .. Now it is alrea. y ii egal to h1ave Tik ok 

inistalled on a goverm ---ent pho e in he K, Ca a, Fra ce an a. few o heir . U oo tries, 

as well as w Zeala d. On Ap1ril 4 h, A s ralia allso anno nee tha. hey would s a· 

deleti e app f om ove,---ment devices 

The main reason or 1kTok being banned in many cou tries is C' 1na. Lawmake s i1 he 

West speak 1of conicern w en it co es to the sec Fiity ,of perso al se si ·ve ata on h's 

app. AJlegedly, e data such as the o • ,ent locatio1n 01r a.d 1ress is p ss,e on to he 

Chi ese govern ent by hie partner company ByteDance. here are a so concerns that 

Chi a is 1using Tiik ok o push1 oon en from Chi a to e, 1rest of the wo d. Tik ,ok o: • he 

o her hand, denies alll of . ese po1ints a d ries to dista oe emselves tram Byte a.nee 

(Ma eshw,ari d 10 1pu1clh 2023,) 

The llates· co. -,..ry joining he lis or banni g TikTok f om ove 1 me pho: es is Austria. In 

ay 20123, Aus ria1n Jn ,erior Miinis e1r Gerh1ard Karner tol the press, a 1kTok wo Id be 

ban1ne from ev1ces 1of t e Austria govern • :ent an allso the accou ts of politics have o 
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be e eted bu private people wi s j I be able to down oa he _ p and c -ea e co ent 

(Murphy 2023). 

Most of he curr;en Tik ·Ok ba s have been enforced by governmen s or - n1vers1 ies. hat 

ve the 1ca.pabi i y to keep an app off t ei1r deviices or n two1rks . 

A 1p1roh1ibition imposed by e gove1nnme1 t th t prevents a I of A - erica. fro1m 1usinig a app 

cou d be !legally c al enged on ·rs Ame d"'""ent g ou1nds specially beca1us1e i is an app 

w ere us 1e1rs can share their views a d ..... eir art, i woulld - erefore be a kind of depriva io 

o freedlo ·of· speech On he ot er ha1 d, so 1e Ame ica co pa ·es, s c as maJ0 1r ews 

orga iza ions ike he New York 1mes, also c ea e and1 sha.re vi eos on TikTok. I 

d1e-"'-:ocra ic gove1mmen s, he g1over rnent can ot si ply ban ree speech wi hout va id 

an ta·· 1ored reasons to o so. ow exactJy Tik ok can lbe banned fro p ·vate in1 iv1 . als 

pho es re1m ins ncle r. Tik ok wou d pro ably ot be alble 10 be i • s . led on newily 

bo gh1t p ones fr10 ow on, or it oo Id be _e eted from t e I - rrent app sore wit e help 

o a software up a e .. Th1e United Sta es government so """i ks about ba ning o he 

i appr·O 1riate - pps too bu ikTok is the �as � ow - ye ( aheshw - 1rii an olpu-- 20231) 

I is i - poi an ha use nders a.nd h social networks are, - ot a sec:ure 1place where ·y·ou 

can sha e every single etail o yo r life. Sen1sitive infor - .a ion shou d 1 - e·ver - e shar1ed 

onli1ne since it can1 always be in eresti g •Or predate s or crimin1a s So ad _ resses, 

bi � hd . ys or emai a1dldresses s -o - d never be posted. 

To be sa e, setting he acco _ nt to pr1va e 1s always - goo choice. his way on1ly 1people 

w o fo1 lo he ccoun ca s e e content of t is priva e acco1unt, _ • e t e ow e 

approves the follow. 

0 e more sec1urity ea ure is the two-s e1p verific .'o , If you ena . e t 1s I the s1e ·ngs, n,o 

one ,ca og 1n o - e acco - ni wi - 01 t p r 1ssio ,1 wh1c can p otec - 1us 1e: against 

acking a acks, whic 1 app i e reque:ntly. 

The last . - in at c - e p o e safer o Ii e is o 1use ,a secured e 10 I a - dr1ess o 

prevent - etwork tracki1ng a - data 1misuse {Turnier 2022). 
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onclus, o 

In conclusion, •• 1kTok is an pp where yo sho 1 I be care I abou the da. a you S' are and 

wha conte . t yo 1pos . I is a vis ble fo paren s ot o allow ' - eir childr,en ·O • ave a1n 

ac,cou1 t u1 de e age o 13. I g,eneral, 1pare1nts sho d closely moni or e socia media 

oonsu1 - 1ptio1 - o -eir eenage1rs. 

To ay. 1t is still u1 clea whe 1 
- er the app wi be oo I pie ely • an Cll ..... in he u1 ure, or, 1if he 

securi1ty concerns w· I eve1r be resollved. ·onethe ess eve1ryone h1 s to be •caref'ul w a they 

1upload to •• e 1inter - et a a I 11mes because, .• .. sing soc'ial 1media pla • o:nms llike TikTok can be 

1unsafe. 

I we all i aster safe -andl1ng of -ese p a ,or 1rns 

s a I 10' a ge tools in o r everydlay Ii e. As lo 

we ,ca - de nitely co -ti - 1ue 1using he - as 

as we do not overdo it and know· abo 1ut 

sa e use we, should not fo get abo1 • the bene its •Of social • e ia. ech ology will - ·ways 

evo v,e., and so will t e in erne . We sho 1uld ev,er de ne o·u selves based on soci - ,,,.,.edia 

or I e 1nte e . and we sho 'Id always stay true to o . rselves, o beliefs ,and o - views. It 1is 

i --po· a - to be awa - of the ad -ic ive -a. u e of apps like TikTok, take steps to l1i1mi he 

oonsu1 - - 1ptio1 - o social 1medi in ,e:nera and always prrioriitize sel -care. 

1 1  



Brown (2022 Is T1kTok save far K1ds? (0 1 l11ne], Avai able a h ps://www, pare s com/ 

ki s/safety/1i - emet/is- ik ok-sa e- or-kids/ [Accessed: May 6 2023]. 

D . ta • e • es 1(2020) How · 1k ok is addictive [Onli ], Availab e a : . s /Im . . i1um.com/ 

datasenes/how- ik ok-is .-d. ictive-1e53dec108 167 Accesse : 7 . ay 2023]. 

D ve port S. (2022) What to know about social media addiction [On i e] .. Avail.able, at: 

h ·ps.//www.mediicalnews odiay.co - 1- 1rticles/soci.al-1med1ia-addiction _Accessed. 16 May 

2023,) 

Hilliar , J. (2023) What is social media addiction? [Online . Avai ab e a : h ps:// 

www dictionc,e 1 er.com/dr gs/soci 1-.--ed1ia-addiction/ _Accessed·, 1 May 2023]. 

a eshwani .. a Holpuch1 A (2023) Why countn,es are t,y1ng to ban ik ok Onli1ne .. 

Avail I : h ps·//www. yti1
.,,.,.1 s.co . rhc / • ok an. I [Ac ss M y 6 20.23_. 

urphy . (2023) Austria to join countries ba,nn,n,g TikTok from governme·nt phones 

[On· i1ne]. Available a : h ps://www.reu ers.co - • /wo • d/e1
• ope/aus na join-co n1 ri,es-

ban1ning- iktok-govem e -phones-2023-05- 0/ 

#·-· t xt=A ·ao/o20too/o20'oin1o/02. cou rieso/020 , . 1 1n o/o20Ti 1oko/020fro o/o20govern 

ent°/o20phones 1-

Reu 1ers&.tex =V A o/o2Co/o20Mayo/o2010°/42,0( eu ers ),Gerhar1do/020 ar - er°/o20said0/42 

Oono/o20Wedn 1esd. y [Access . ,. ay 18 2023]. 

0. • en, J. (2022) Th . imp ct of TikTok on young people [O Ii e Av. • able a • ps:// 

www.,l"nk 11 .com/pu s .e/i pact tik ok--yo g peep 1e jennifer oa e1n? 

trk=p 1ublic_pr1ofile_a ic e_view [Acces lsed: 16 ay 2 23]. 

Pet1 illo, S. (2021) What makes ik ok so addictive? An analysis of the mechanisms 

underlaying the worlds latest social media craze [On 1i 1e]. Available a : h ps·// 

si es.brown.edu/pu1blic eal jo 1urna ll/2021/12/ 3/tik ok/ [Accc8sse : 16 M y 20231]. 

12 



Shepherd -J. (2023) 2 1  essential TikTok statistics you need to know 1n 202,3 [O . l ine]. 

Ava.ilab e a : h ps ·// 
..... 

esocialshe herd.co..-Jblog/ iktok 

sta jsti·cs#.:- text=Tik o 0/o20is0/o2,0Most°/o20Pop lar%20With0/o,20Yo1u ge ¥o20Ge rations 

&tex =Ages0/o201 10%2019°/o20are%20·25,49°/o20,is0/o2020.3°/o25°/o20of0/o20users 

[Accessed· M y 17 2023]. 

Shep erd .J .. (2023) T1,me kids spent on the ,most popu,/ar social media apps [Table_. 

Availa le a : h ps · // • esoci Is epherd .com/blog/ iktok 

sta istics#·'- text=Tik ok0/o20is0/o20Mosto/o20Pop . lar%20With0/o,20You ge 0/o20 • • eneratjons 

&tex =Ages0/o201 10%201 9%20are0/o20·25,4,9 °/o20iso/o2020. 3o/o.25°/o20of0/o20users 

[Accessed: M y 17 2023]. 

liurn,e , G. (2022) Everyone is using it but is TlkTok truly save ?  [O 1ine . Avai le a : 

h ps://www.secu ity.org/di ital-safety/is-ti ok-sa ,el [Accesse : M,ay 18 2023]. 

1 3  



5 Critical movie statement 



I am hard ly usi ng ikTok myse lf, but I k1now one person who suffere • ro:m 

TikTok add iction ,  so h ·s journey was a b ig insp ·r,atio1n for th is  movie .  l l nte1nsive 

d iscussions with the affected person he lped me to write a story that wo1u ld be 

re latable ., 

The movie portrays the everyday l ife of the main charac er Jason and h is 

struggles with social med ia add iction .  F lashback scenes underl i ne how ..,..,.uch1 
h is personal ity has changed! compared imes when socia l  med ia playe no ro e 

i n  h is l ife .,  Anotiher key-figure i n  the fi lm Jasons h is best friend M ike .  e never 

forgets Jason ,  even in ,d ifficul l • times . Especia y the las • conversation with M ike 

was a va luab le ife-dhanging experience for Jas,on ,. wh ich is  why M ike is ,an1 
important part o that movie .  

I t  was also i important to me tha.t he  viewe1r notices Jasons character 

development. Thats wh1y he attends the party at least without battery on h is 

cel l phone and a l l  the negative aspects of social media ove ake h is m ind .  

Overal l ,  The I l l us ion"  is a movie that dares to explore the dark dep hs of 

TikTok add iction . With its compel l i ng narrativ,e and techn ical featu1res,  th is fi m 

cou ld have a llasti 1ng impact on soc·ety a1nd ra ise awareness of the risks of 

overuse of social med ia . 



6 Final Artefact 

https://www.youtube.com/watch?v=rvCN79ZfQFQ&t=197s

https://www.youtube.com/watch?v=PSSS61_9KWA
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